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Club Penguin Launches          
101 Days of Fun 
 
Virtual world offers kids and families tips for on and 
offline summer activities 

KELOWNA, British Columbia, Canada  – June  16, 2009 –   With summer just around the corner, 
the popular snow-covered virtual world of Club Penguin (www.clubpenguin.com) has introduced 
a program designed to help entertain children both on and off the computer during their school 
holidays.

101 Days of Fun features daily suggestions for activities players can enjoy within the virtual 
world of Club Penguin and in the real world. From tips on how to uncover secret game levels 
online to examples of recipes and crafts players can do at home, the program is designed to 
help children discover Club Penguin in a whole new way while keeping them entertained all 
summer long.

“Our players are always looking for new ways to explore and enjoy Club Penguin and we think 
101 Days of Fun is a great way to help them discover more of the activities and secrets the 
virtual world has to offer,” says Lane Merrifield, one of Club Penguin’s founders and executive 
vice president of Disney Online.  “As parents ourselves, we also recognize the value of getting 
children out to play and explore in the real world, and we hope the printable list of things to 
do offline will encourage kids to get outside and take the fun of Club Penguin with them this 
summer.”

The lists of suggested on and offline activities are available on the “Fun Activities” (http://
community.clubpenguin.com/funactivities/ ) section of the Web site and in the Club Penguin 
Times, the world’s weekly virtual newspaper. Offline activity suggestions include making Puffle™ 
(the penguins’ cute fluffy pets) sugar cookies and taking a nature walk to find rocks to paint to 
look like Puffles.

Club Penguin is one of the largest and fastest-growing virtual worlds where children can explore, 
play games and interact with friends.  With its imaginative play environment, word filtering 
technology and live moderators who monitor chat and activity on the site and work to prevent 
the sharing of inappropriate or personally identifiable information, Club Penguin has built a 
reputation as an online environment that provides fun for kids and peace of mind for parents.  
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A parent’s email address is required to create a penguin, and parental permission is necessary 
in order to activate an account and play in the virtual world. 

Parents can also create their own account and logon to view their child’s account history, 
change their child’s password, choose a different chat mode, and set a time limit for how long 
their child is allowed to visit Club Penguin.

Club Penguin is free to play, however special features such as priority access, exclusive parties 
and opportunities for players to customize their penguin and igloo require a membership.

Club Penguin launched in English in 2005 and is now also available to play in French and 
Portuguese with Spanish coming soon.

About Club Penguin 
Club Penguin (www.clubpenguin.com), a division of Disney Online, provides one of the largest 
and fastest-growing virtual worlds for children. Club Penguin works to maintain a fun and safe 
online entertainment experience by using filtering technology and live moderators. The virtual 
world of Club Penguin contains no third-party advertising and is free to use and enjoy, however 
a subscription membership provides access to additional features that enhance the play 
experience. Club Penguin is headquartered in Kelowna, British Columbia, Canada, and can be 
played in English, Portuguese and French.  

About Walt Disney Internet Group 
Disney Online (www.Disney.com), a unit of Disney Interactive Media Group, produces the No. 
1 ranked community-family and parenting destination on the World Wide Web. Launched in 
1996, Disney.com is the online and mobile web gateway to all of the company’s Disney-branded 
entertainment initiatives, providing comprehensive access to, and information about Disney 
movies, travel, television, games, music, shopping and live events. 

In addition, Disney Online develops and publishes a range of online products and services 
including Pirates of the Caribbean Online (http://www.piratesonline.com) , Disney’s Toontown 
Online (http://www.toontown.com) , Disney Fairies Pixie Hollow (http://www.pixiehollow.com) 
and Disney Club Penguin (http://www.clubpenguin.com). 

For More Information Contact: 
clubpenguinmedia@disney.com


